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Disclaimer and Confidentiality

About This Presentation

In this presentation, the “Group”, “we”, “us” and “our” mean AGBA Group Holding Limited (the “Group” or “AGBA”) and its subsidiaries. All amounts are in U.S. dollars unless
otherwise indicated. The information contained herein does not purport to contain all of the information about the Group or AGBA. AGBA or its respective affiliates or
representatives does not make any representation or warranty, express or implied, as to the accuracy, completeness or reliability of the information contained in this Presentation.

Forward Looking Statements

This presentation contains forward-looking statements with respect to the Group. These forward-looking statements, by their nature, require the Group to make certain
assumptions and necessarily involve known and unknown risks and uncertainties that could cause actual results to differ materially from those expressed or implied in these
forward-looking statements, including without limitation the successful and timely completion and the commercialization of the products referred to herein. Forward-looking
statements are not guarantees of performance. These forward-looking statements, including financial outlooks and strategies or deliverables stated herein, may involve, but are
not limited to, comments with respect to the Group’s business or financial objectives, its strategies or future actions, its projections, targets, expectations for financial condition or
outlook for operations. Words such as “may”, “will”, “would”, “could”, “expect’, “believe”, “plan”, “anticipate”, “intend”, “estimate”, “continue”, or the negative or comparable
terminology, as well as terms usually used in the future and conditional, are intended to identify forward-looking statements. Information contained in forward-looking statements
is based upon certain material assumptions that were applied in drawing a conclusion or making a forecast or projection, including perceptions of historical trends, current
conditions and expected future developments, as well as other considerations that are believed to be appropriate in the circumstances. These assumptions are considered to be
reasonable based on currently available information, but the reader is cautioned that these assumptions regarding future events, many of which are beyond its control, may
ultimately prove to be incorrect since they are subject to risks and uncertainties that affect the Group and its business.

[
)

The forward-looking information set forth herein reflects expectations as of the date hereof and is subject to change thereafter. The Group disclaims any intention or obligation to
update or revise any forward-looking statements, whether as a result of new information, future events or otherwise. Undue reliance should not be placed on forward-looking
statements. The forward-looking statements contained in this presentation are expressly qualified by this cautionary statement. This presentation is not intended to form the basis
of any investment decision and there can be no assurance that any transaction will be undertaken or completed in whole or in part. The delivery of this presentation shall not be
taken as any form of commitment on the part of the Group or its shareholders to proceed with any transaction, and no offers will subject the Group or its shareholders to any
contractual obligations before definitive documentation has been executed.

This presentation does not constitute an offer to sell, a solicitation of an offer to buy, or a recommendation to purchase any security of AGBA, the Group, or any of their respective
affiliates.

This presentation includes certain financial measures not presented in accordance with GAAP including, but not limited to, Adjusted EBITDA. These non-GAAP financial measures
are not measures of financial performance in accordance with GAAP and may exclude items that are significant in understanding and assessing the Group’s financial results.
Therefore, these measures should not be considered in isolation or as an alternative to net income, cash flows from operations or other measures of profitability, liquidity or
performance under GAAP. You should be aware that the Group’s presentation of these measures may not be comparable to similarly-titted measures used by other companies.
The Group believes these non-GAAP measures of financial results provide useful information to management and investors regarding certain financial and business trends relating
to the Group’s financial condition and results of operations. The Group believes that the use of these non-GAAP financial measures provides an additional tool for investors to use
in evaluating ongoing operating results and trends in and in comparing the Group’s financial measures with other similar companies. These non-GAAP financial measures are
subject to inherent limitations as they reflect the exercise of judgments by management about which expense and income items are excluded or included in determining these non-
GAAP financial measures.

Industry and Market Data

In this Presentation, AGBA relies on and refers to certain information and statistics obtained from third-party sources which they believe to be reliable. AGBA has not independently
verified the accuracy or completeness of any such third-party information. Some data is also based on the good faith estimates of the Company which are derived from their
respective reviews of internal sources as well as the independent sources described above. This Presentation contains preliminary information only, is subject to change at any
time and, is not, and should not be assumed to be, complete or to constitute all the information necessary to adequately make an informed decision regarding your engagement
with the Company.
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2023 Q2 Key Highlights a

=  Revenue Growth — Q2 2023 revenue approximately 3.3x Q2 2022.
= HSBC Life Partnership — launch of first-in-market innovative life insurance product.

= Macro Challenges — Hong Kong is recovering from lifting of all COVID restrictions in early March,
but impacted by global slowdown and PRC faltering recovery.

= Investor Engagement — continue to engage and provide extensive information materials.

= H2 Outlook - cost saving initiatives starting to bear fruit, continued rebound in demand and
revenue.
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QZ Revenue Growth 8 A

Second Quarter Revenue (USS in Mn) First Half Revenue (USS in Mn)

US$ 20.0 US$ 28.4
’ Us$ 17.4 Us$ 300 °

US$ 25.0 )

US$ 15.0 +325% +361%
US$ 20.0

US$ 10.0 US$ 15.0
US$ 10.0

US$ 5.0 Uss$ 4.1 > Us$ 6.2
] = I
Q2 2022 Q2 2023 1H 2022 1H 2023

= Continued strong growth compared to last year (Q2-to-Q2 = 325%, 1H-to-1H = 361%) as well as
compared to the first quarter of the year (+57%).

= AGBA is a market leader in the sale of ILAS products (Investment Linked Assurance Scheme, a
long-term insurance policy which provides both life insurance protection and investment options),
as evidenced by a ground-breaking partnership with HSBC Life, introducing a first-to-market ILAS
product in July 2023.

= Continued growth in inbound tourism as well as domestic demand drove growth during the first
half of 2023, which we expect to continue and accelerate in the second half of the year.

= Revenue growth coupled with expense control supporting narrowing losses Q-on-Q.



Despite Challenges in Hong Kong's Post-COVID
Recovery, AGBA 1s squarely on a strong growth path

Bloomberg
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Hong Kong quarterly GDP growth slows
on sluggish global economy
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Slow-down in HK GDP Growth
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China’s Trade Plunges More Than

Forecast in Blow to Recovery
= Exports drop 14.5% y/y in July, worst decline since Feb. 2020
® |mports fall 12.4%, much deeper than economists expected
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China's exports fall most in three years as
global economy falters
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International ASEAN Business Global Enterprise

Hong Kong PMI contracts first time this year as

recovery falters

= After strong bounce in Q1 2023, Hong Kong GDP increased by only 1.5% in real terms in Q2 2023

(compared to Q2 2022).

Driven by Global Slowdown

= Slow global economic growth and faltering PRC recovery.
= Weak external demand continues to drive down Hong Kong exports.
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2H Rebound is Still Expected A

Hong Kong recovery is still ongoing, but post-reopening “easy recovery” was short-lived.

Inbound tourism and private consumption are major drivers of economic growth for the rest of the year,
as retail sales are still below pre-COVID levels.

Ongoing recovery driven by improvements in transportation and handling capacity, allowing visitor
arrivals to increase further.

Additional boosts 2H growth are improving labour market conditions and government measures to
support ongoing economic recovery.

/ Hong Kong quarterly GDP Economists' consensus estimate
10% y/y

— TN N
W/ .

2016 2017 2018 2019 2020 2021 2022 2023

Source: Census and Statistics Department, Bloomberg survey




Key Initiatives in Q2



Life Insurance:

Strategic Partnership with HSBC Life
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AGBA'S ONEPLATFORM

PARTNERS WITH HSBC LIFE TO
DISTRIBUTE HSBC LIFE'S HSBC
WEALTH SELECT PROTECTION
LINKED PLAN
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Asset Management / Wealth Management

HSBC Life taps AGBA Group for distribution

Insurance and investment offering targets Greater Bay Area

The Asset

3 Jul 2023

HSBC Life has authorized OnePlatform Wealth Man:
financial services provider AGBA Group, to distribut
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Distribute HSBC New ILAS Plan
= HSBC Life is the leading life insurer in Hong Kong.

iifferent investment choices at the policyholder’s disi

d Moncreiffe, chief executive officer of HSBC

bles policyholders to diversify risks by giving thi

also to adapt to their ever-evolving needs and cir

bility to switch investment choices freely”

150%,2

insured is at age 65 or below. If. for example. a pu

fhe plan offers three levels of sum insured —

dies on or before age 65, the death benefit wi
ble or 105% of the account value, The death ben

licyholders are allowed 1o adjust the sum insured a
switch among investmeat choices and/or change
ices at zero cost. The plan offers risk matching an

goal of de-risking towards retirement

Wing-Fai Ng. president of N

sdaq-listed AGBA Group, says the partnership with HSBC Life further
platform, while also

Wing-Fai Ng, Group President of AGBA Group, said, “The Group is delighted to partner with
HSBC Life to distribute HSBC Wealth Select Protection Linked Plan on our OnePlatform. This
strategic collaboration is a testament to our commitment to providing our customers with the best
quality options available in the market. Not only does this partnership further broaden our product
distribution platform, but it also strengthens our position as the leading wealth and heaith platform
In the Greater Bay Area. We are confident that our customers will benefit greatly from the quality
products of HSBC

Life, and we are excited to collaborate with HSBC Life to meet our customers
protection needs. This partnership is a significant milestone for AGBA Group, and we look forward

to further strengthening our relationship with HSBC Life in the coming years

Edward Moncreiffe, Chief Executive Officer, HSBC Life, Hong Kong and Macau said: “HSBC
Life is always committed to improving on how we reach out to our customers and through our
collaboration with independent financial advisors, we can provide them with even more ways to
meet their protection ne

ds using our top-notch products and services. We are pleased to
collaborate with AGBA as we believe customers will benefit from their advisory services that not
only complement but also bring out the best in our flagship product HSBC Wealth Select Protection
Linked Plan. The Plan enables policyholders to diversify risks by giving them access to a broad
range of investment choices and also to adapt to their ever evolving needs and circumstances with
We believe this will be a

its protection features and flexibility to switch investment choices freely.

solution of choice, especially under current ev

ving market conditions, to meet the public’s life

protection, savings and retirement needs.

broadens the company’s product
and health platform in the Greater Bay Area.

its position as a wealth

= OnePlatform authorized to distribute HSBC Life’s first-in-market new investment-linked insurance

plan.

= Working with HSBC Life to be the sole independent distributor of their flagship plan demonstrates
AGBA's commitment to providing best value to its customers.

= Looking to broaden relationship with HSBC Life in the coming years.




\ =

Asset Management: _ AGBA
Launched Eight New SFC Authorized Funds

We continuously enhance our product selection on our shelf to align with our clients' investment goals.
This expansion includes a diverse range of fund choices, encompassing money market instruments,
bond funds, equity funds, and more.

Bond Fund Equity Fund Money Market Fund

BEA Union Investment Invesco Ninety One
BU Asia Impact Bond Fund Global Equity Income Advantage Fund US Dollar Money Fund
Eastspring Investments Franklin Templeton
Asia Sustainable Bond Fund Legg Mason Western Asset US
Government Liquidity Fund
Alliance Bernstein Ping An
AB All Market Income Portfolio Ping An Money Market Fund

Fidelity Funds
Sustainable US Dollar Cash Fund




Technology: Q}BA

New Providers and System Launch

14+ New general insurance product providers, substantially widening general insurance product
range.

Launch of OneGl, a digital sales platform for general insurance products. Comprehensive
functionality includes product comparison, straight-through purchase and quotation capabilities,
as well advanced management information modules.
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Vendor Engagement: A(EBQ
Sta ing 1n Close Contact with our Distributors
Partners

We organize a series of seminars and small group training sessions tailored to our distributors and
partners. These events provides valuable insights into the latest product innovations and submission
procedures, aiming to propel our distributors to new heights of success.
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Corporate Governance: At.eA
Ongoing Comprehensive Disclosures

Announcements made during Q2 2023 emphasize
AGBA's continuous commitment to transparency

Press Releases

4084 |01Aug 2023 TR and dedication in providing valuable resources to
AGBA GROUP ANNOUNCES AGBA'S ONEPLATFORM HAS REDEFINED .
S i investors.

FINANCIAL SERVICES MARKET

These materials, including detailed financial
reports, management team discussions, and

Media release

AGBA |03 Jul 2023 AGBA | 05 Jun 2023

HEBC LIPE To DISTRIBUTE HABCLYES e R investment thesis, offer essential insights into

HNED PLAN AGBA's operations and showcase its substantial
growth potential.

CHANNELS TO SERVE HONG KONG'S
FINANCIAL SERVICES MARKET

AGBA'S ONEPLATFORM HAS REDEFINED
84 | 28 3w 2023 THE STANDARD FOR INTEGRATED
HEALTH AND WEALTH SERVICES

AGBA'S ONEPLATFORM PARTNERS WITH
HSBC LIFE TO DISTRIBUTE HSBC LIFE'S
HSBC WEALTH SELECT PROTECTION
LINKED PLAN

AGBA GROUP COMMENTS ON ITS SHARE
PRICE PERFORMANCE SINCE
LISTING IN NOVEMBER 2022

AGBA GROUP PRESENTS ITS BUSINESS
AGBA | 30 May 2023 CAPABILITIES IN CAPTURING GROWTH IN
THE GREATER BAY AREA OF CHINA




QZ Investor Engagement Update

We consistently engage with our investors, customers, and the general public through impactful and
highly successful traditional media and social media campaigns.

@ signin

Q 4

The AGBA FOCUS Annual Dinner was a tremendous success, and it was an
unforgettable night last Monday! The dinner theme was “FOCUS REBOUNCE", dress
code with different superheroes was a great hit, and we extended our w .see more

AGBA |nveslor Relauons
@agboir

e to the AGBA Investor Relations YouTube channell Visit wwwagh.. >

26 i SHORTS PLAYLISTS COMMUNITY CHANNELS ABOUT

An Introduction

Diving Into The Investor Deck An Ovorview of tho Company's
for a High Level Overview of Stock Performance & The

the Company Financial Side of the Business fo the Compa:

with Mr. Win !nl Ng,
Group President

AGBA; Diving Into The Investor Deck for a AGBA; An Overview of the Company's AGBA; An Introduction to the Company
High Level Overview of the Company Stock Performance & The Financial Side. ks M Wing Pl . Group Proeont

SunLif~

K B 4 AGBAQ @agbagroup - Jul 17

created OnePlatform to provide our partners with a tool that allows

PARTNERSH them to efficiently service the health and wealth needs of their clients and
employees. More info via link in bio.

We are honored to announce a strategic partnership between AGBA’s OnePlatform
and HSBC Life, the leading insurer in Hong Kong. We are confident that the
partnership can further enrich our product range to address various inv. ...see more

ech #Financia

BA 's strategic market, and the

size and # ol this expandmg n makeitar\
\dea\ place for our four core businesses: #

Jthcare and #FinTech. More info via the link in our bio.
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QZ Marketing and Promotion Update

With our comprehensive marketing and promotion strategies in place, we have not only earned industry-
renowned awards but also successfully engaged with the media. We have also cultivated esteemed
thought leaders who possess profound expertise in the industry, allowing them to take the lead and
shape the market with their invaluable insights.

@M Woolth Management
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QZ Corporate Social and Responsibility Update 8 A

= As a listed company, we are devoted to giving back to the community, actively participating in a
range of Environmental, Social, and Governance (ESG) and Corporate Social Responsibility (CSR)

activities to create a positive impact and contribute to society. Activities such as WWF Flag Day, World Health Day,
Gift Pack Donation, Earth Hour etc.

= Our commitment extends to the well-being of our employees. AGBA has once again received
recognition from Happy Company, receiving their prestigious award for the fourth consecutive year!

- it

A followe AsBA
S ‘? v
We share because we care. It is more blessed to give than to receive.

“,M Responsibility and integrity are one of our values. We are mitted to
To promote a healthier community, prior to Labor Day, AGBA donated gift packs to 2 W) A B protecting the Earth and pa rt cipated in rh E rthH dlgm out our offices in
the NGO Health in Action, which is dedicated to protecting our Tidy Titans mﬂ . \ Hong Kong, China, and Malaysia. Let's work together to stay green and more
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We are committed to being an environmentally responsible organization. One of the ways we can achieve this is by reducing our energy consumption
and greenhouse gas emissions. Therefore, we kindly request you to turn off all the lights, ai iti and el ical i
when you leave the office or meeting rooms. This simple acfion can make a big difference in our office’s carbon footprint and help us save
energy consumption. Please be considerate and do your part for our planet.

Thank you for your cooperation and support.
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Outlook for 2023 //
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Forward-Looking Plans

#1 Focus: Execution

1. Continue to participate in Hong Kong rebound, especially during 2H 2023 and beyond.
2, Continue implementing cost saving initiatives.
3. Further integrate our Wealth and Health businesses.

4, Expand further into Greater Bay Area and S.E. Asia.

5. Make strategic investments / acquisitions in FinTech and distribution.




THANK YOU

For further information, please visit www.agba.com/ir

DOOOOE T

Investor Relation Enquires:

ﬁ ir@agba.com @ +852 5529 4500



Q2 Breakdown by Core Business

A g

Distribution Platform FinTech Healthcare

Business Business Business Business Total
Q2 2023
Revenue USS 16,005,608 USS 1,365,325 --- --- USS 17,370,933
Q2 2022
Revenue USS 2,373,898 USS 1,715,774 --- --- USS 4,089,672
Change % - Vs Last Year
Revenue 574% (20)% --- --- 325%
1H 2023
Revenue USS 25,693,427 USS 2,751,186 --- --- USS 28,444,613
1H 2022
Revenue USS 2,553,829 USS 3,612,166 --- --- USS 6,165,995
Change % - Vs Last Year
Revenue 906% (24)% --- --- 361%
Change % - Q-to-Q
Revenue 65% (1)% --- --- 57%




Current Enterprise Value - Update H

Enterprise Value / Revenue multiple of 0.5x based on Company estimate of full year 2023 revenue.

Benchmark Value Footnotes
Share Price USS 0.95 (a)

Fully Diluted Shares Outstanding 78,716,295 (b)

FD Market Capitalization USS 74,780,480 (a)

Total Debt US$ 6,255,238 (c)

Cash and Cash Equivalents USS 3,783,780 (c)
Enterprise Value USS 77,251,938 (d)

2023E Revenue USS 159,000,000 (e)
Enterprise Value / Revenue 0.5x

(a) Closing price as of August 9, 2023.

(b) Includes ordinary shares, warrants, RSUs and shares under the shares award scheme.
(c) Based on audited financial accounts as of March 31, 2023.

(d) Represents FD Market Capitalization plus Total Debt Less Cash and Cash Equivalents.
(e) Company estimate of 2023 full year revenue.
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